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Agenda

1. Is alcohol an ordinary commodity?

2. Why do we need to decrease alcohol consumption to decrease harms?

3. What are WHO ‘Best Buys’ and how do they work?

4. How can we bring evidence into action?

5. Can we change the culture around alcohol consumption?
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Alcohol is 
NOT an 
ordinary 
commodity
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https://global.oup.com/academic/product/alcohol-no-ordinary-commodity-9780192844484?cc=dk&lang=en&
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Almost 1 million 
deaths in the WHO 
European Region 
(every year)  

https://iris.who.int/handle/10665/340727

https://iris.who.int/handle/10665/340727
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Total alcohol per capita consumption (15+ years) in litres of pure alcohol in the EU, by country (2019).

Source: https://www.who.int/data/gho/data/indicators/indicator-details/GHO/total-(recorded-unrecorded)-alcohol-per-capita-(15-)-consumption

Out of top 10 countries with highest drinking levels: 8 were in EU in 2019

https://www.who.int/data/gho/data/indicators/indicator-details/GHO/total-(recorded-unrecorded)-alcohol-per-capita-(15-)-consumption


https://global.oup.com/academic/product/alcohol-no-ordinary-commodity-9780192844484?cc=dk&lang=en&
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Alcohol per capita consumption and 
heavy episodic drinking are interrelated!

Classical example from "Alcohol No 
Ordinary Commodity":
The consumption mean is higher for 
population b than for population a → 
therefore, proportion of heavy drinkers 
is higher in population b than in 
population a (area under the curve 
around x)

Decreasing alcohol per capita 
consumption means decreasing 
proportion of heavy drinkers

Why is alcohol per capita important?
Because it influences everything else...

https://global.oup.com/academic/product/alcohol-no-ordinary-commodity-9780192844484?cc=dk&lang=en


Alcogenic environments increase alcohol consumption

• environments in which alcohol "is everywhere": too 
cheap, too available, too heavily promoted (normalizes 
alcohol, including among young people)

• environments that make it difficult for people to 
recognize and admit that they are experiencing harms 
from drinking alcohol (stigma)

• environments that make it difficult to reach out for help 
and to recover because they individualize problems 
instead of addressing structural factors

https://ahauk.org/resource/commission-on-alcohol-harm-report/ 

https://ahauk.org/resource/commission-on-alcohol-harm-report/


https://global.oup.com/academic/product/alcohol-no-ordinary-commodity-
9780192844484?cc=dk&lang=en&
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What can decrease alcohol per capita consumption and heavy drinking?

The goal is to push the curve to 
the left!

How?
Through population-level 
policies! (taxation, availability 
and marketing)

https://global.oup.com/academic/product/alcohol-no-ordinary-commodity-9780192844484?cc=dk&lang=en&

https://global.oup.com/academic/product/alcohol-no-ordinary-commodity-9780192844484?cc=dk&lang=en


WHO Best Buy policies on alcohol
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Increase taxes

1

Restrict 

availability

2

Restrict or ban 
marketing of 

alcohol

3

https://www.who.int/publications/i/item/WHO-NMH-NVI-17.9

https://www.who.int/publications/i/item/WHO-NMH-NVI-17.9


• Focus on reducing alcohol consumption and harms 
(NOT “harmful use”! )

• Includes 10% APC reduction by 2025, with at least 35 
Member States being below baseline of 2010

https://iris.who.int/handle/10665/361975

https://iris.who.int/handle/10665/361975


Leveraging evidence, data and partnerships

https ://www.who.int/europe/multi-media/item/how-do-we-turn-down-the-flow-of-the-alcohol-tap 11

https://www.who.int/europe/multi-media/item/how-do-we-turn-down-the-flow-of-the-alcohol-tap


Alcohol country fact sheet - Denmark (2019)

https ://www.who.int/europe/publications/m/item/alcohol-country-fact-sheet---denmark-
(2019)
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How is Denmark implementing the Best 
Buys as compared to the rest of the EU?

Last comparable WHO data in policy 
implementation collected in 2016

https://www.who.int/europe/publications/m/item/alcohol-country-fact-sheet---denmark-(2019
https://www.who.int/europe/publications/m/item/alcohol-country-fact-sheet---denmark-(2019


Case study: More life with less alcohol consumption
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https://www.who.int/europe/publications/i/item/WHO-EURO-2023-7517-47284-69366 

https://www.who.int/europe/publications/i/item/WHO-EURO-2023-7517-47284-69366
https://www.who.int/europe/publications/i/item/WHO-EURO-2023-7517-47284-69366


Policy making does not take place in a vacuum.
Civil society and communities are crucial in 

developing, implementing and monitoring the 
Best Buys



Using clear messages 
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Recent examples of Canada's 
Guidance on Alcohol and Health

A simple message: less is better 
(being clear that risks from 
alcohol start with small 
amounts)



On the link between alcohol and cancer
the evidence is not new…
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What might be new is how 
we communicate it

17https://www.who.int/europe/health-topics/alcohol#tab=tab_1 

https://www.who.int/europe/health-topics/alcohol


Thank you
For more information, please contact:
ferreiraborgesc@who.int
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